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INTRODUCTION

The goal of this Brand Guide is to establish a clear, consistent and unique Brand communication for
Leucine. Uniform Verbal and graphic messaging and identity, provide the framework for establishing a

core Communicative system. In turn, this architecture can be used to create materials that enhance
public knowledge of Leucine’s establishment in the industry.

The goal is to set out the prime elements needed for Leucine to communicative consciously. The first
section defines Leucine as a Company and latter focusses on the basic elements of the Leucine’s visual
identity and discusses its usage. The remainder of the guide explores how to combine and incorporate
the basic elements into the agency’s print, Web and media communications.
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Founded in 2019, Leucine recognized a pivotal truth about
pharmaceutical operations: the industry's future lies at the
intersection of intelligent technology and deep operational expertise.

Our journey began with a clear vision: to revolutionize

® pharmaceutical operations through precision-driven innovation. We
saw an industry bound by manual processes and rigid systems,
where compliance often came at the cost of efficiency. This wasn't

just a challenge—it was an opportunity to create something
transformative.

Combining decades of pharmaceutical expertise with cutting-edge
Al technology, we developed solutions that don't just solve today's

operational challenges—they anticipate tomorrow's needs. Our Al-

driven platform transforms complex pharmaceutical operations into
strategic advantages, delivering unprecedented levels of accuracy

while reducing processing time.

As we continue pioneering intelligent solutions, our commitment
remains unwavering: to empower pharmaceutical companies with
the precision, compliance, and operational excellence together
shaping the future of healthcare.




Introduction

Brand
Positioning

Qur deep understanding of pharmaceutical
operations translates into solutions that address
real-world challenges. We combine this expertise
with technological innovation to create strategic
advantages for our partners, ensuring that every
solution delivers meaningful impact.

In the rapidly evolving pharmaceutical
technology landscape, Leucine leads through a
unique combination of innovative technology and
deep industry understanding. We don't simply
provide solutions — we level new standards in
pharmaceutical operations, driving the industry
forward through intelligent transformation.
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Brand Values

At Leucine, our values construct our approach to pharmaceutical operations. Our leadership is built on deep expertise, forward-
thinking vision, and measurable impact. We believe in innovation with purpose. Every solution we develop serves a strategic goal,
combining Al-driven precision with deep industry expertise to deliver measurable results.

We work alongside our partners as trusted advisors, combining our technological leadership with their ambitions to create lasting
value. This collaborative approach enables us to anticipate challenges and transform them into opportunities for growth and
excellence. Our impact extends beyond technology — we create strategic advantages that transform pharmaceutical operations.
Through precise execution, intelligent automation, and continuous innovation, we enable our partners to achieve new levels of
operational excellence. Every solution we deliver is measured not just by its immediate impact, but by its contribution to long-term
strategic success.
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Living Our Values

Through these values our commitment remains steadfast: to form transformative solutions that set new standards in pharmaceutical
operations, driven by expertise, powered by innovation, and focused on delivering strategic value for our partners.

WE PIONEER INTELLIGENT SOLUTIONS THAT TRANSFORM COMPLEX CHALLENGES INTO STRATEGIC ADVANTAGES.
WE DRIVE INNOVATION THAT DELIVERS MEASURABLE, LASTING IMPACT.
WE BUILD PARTNERSHIPS FOCUSED ON CONTINUOUS ADVANCEMENT AND SHARED SUCCESS.

WE LEAD THROUGH EXPERTISE, SETTING NEW STANDARDS FOR OPERATIONAL EXCELLENCE.



Introduction

Design
Strategy &
Approach

OUR MISSION

To be the catalyst for intelligent transformation in
pharmaceutical operations, pioneering a future
where innovation drives precision, compliance,
and operational excellence.

OUR VISION

To transform pharmaceutical operations through
Al-driven excellence, combining deep industry
expertise with innovative technology to deliver
strategically placed solutions.

OUR GOALS

Setting new standards for pharmaceutical operational
efficiency. Establishing lead in pharmaceutical digital
transformation and become the definitive partner for
pharmaceutical revolutionization and deliver
intelligence driven measurable efficiency gains.
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Introduction

Design
Principles

We create experiences that embody
intelligent transformation, combining
precision with innovation to deliver
strategic impact through every
interaction.

Our Brand language communicates
expertise and reliability while remaining
approachable and engaging. Every
implementation should maintain the
highest standards of quality and
performance ensuring consistent
excellence across all touchpoints. All
elements should work together to tell
compelling stories about complex
solutions.
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1.4 Design Principles

Strategic Clarity

Design with purpose, ensuring every element
serves strategic function while maintaining visual
sophistication. Clean, structured layouts that
guide strategic understanding. Clear visual
hierarchy emphasizing key information and
purposeful use of white space to enhance
comprehension.

Data-Driven Visualization

Transform complex data into actionable insights
through strategic visual design. Contextual data
representation made with Clear visual hierarchies
and strategic use of color for data differentiation.
Revealing patterns and insights while maintaining
precision and clarity.

Intelligent Precision

Reflect our Al-driven excellence through
meticulous attention to detail and data-informed
design choices. Precise grid systems and
thoughtful data visualization that articulates
insights in consistent and proportional manner
incorporating readable typography and spacing.

Trusted Authority

Establish credibility through professional design
that reflects our industry leadership. Emphasizing
professionalism with Authoritative choices and
consistent brand elements that build recognition.
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Innovation Through Simplicity

New standards of communication maintaining
intuitive understanding, modern, clean aesthetics
and Innovative interactions that remain practical.
Progressive design patterns that enhance
usability. Utilizing smart organization to simplify
complexity.

Systematic Scale

Design systems that scale elegantly across
products while maintaining consistent excellence.
Every element should be part of a larger system
that maintains consistency while enabling growth.



VERBAL IDENTITY

Verbal identity refers to the distinct tone, style, and language a brand uses to communicate its personality,
values, and purpose. It shapes how the brand speaks across all touchpoints—such as marketing materials,
customer service interactions, social media and internal communications.

QOur voice carries the authority of deep expertise while maintaining an approachable tone that invites
engagement and understanding. Through every communication, we balance technical sophistication with
clarity, ensuring our message resonates with both strategic decision-makers and technical practitioners.



Verbal Identity

What is
Verbal
ldentity?

Verbal identity is the voice of our brand—it's how we
communicate with purpose, clarity, and impact. At Leucine,
our tone is that of a Strategic Innovator: insightful, forward-
thinking, and always grounded in delivering practical
solutions.

It's not just about the words we choose; it's about how we
say them, ensuring they reflect our expertise while staying
approachable and empowering. Whether we're crafting a
client message, delivering a presentation, or engaging with
stakeholders, our voice conveys confidence, clarity, and a
vision for what's next.

This guide is your toolkit for ensuring that every interaction
stays true to Leucine’s ethos: solving problems smartly,
collaborating openly, and inspiring trust through innovation.

12|
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At Leucine, we recognize that communication is not a one-size-fits-all approach. This Verbal Identity guide is
here to offer guidance—a helpful starting point for expressing our brand's voice as a Visionary in Innovation.

Rather than laying down strict rules, this guide serves as a flexible framework. Just like innovation, our voice
needs to adapt to different situations. Some moments may call for a confident, bold tone, while others might
benefit from a more collaborative or empathetic approach. Think of this as a compass, gently pointing you in
the right direction, while leaving space for personal creativity and situational nuance.

What's most important is staying true to our core principles—strategic thinking, innovation, and trust. By
keeping these at the heart of your communication, you can tailor your voice to suit the context and audience.
Remember, the aim isn’t to follow rigid standards but to communicate authentically. We hope this guide gives
you the confidence and clarity to express the Leucine voice, wherever and however it's needed.
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Visionary

We see beyond the present, envisioning
innovative solutions and a better future for
our clients. Our communication inspires trust

o S in the journey ahead, built on a foundation of
- | Y i Tyl :
y | y 4 strategic thinking and expertise.
r 4 T i.-:id' =
= '«E._-_.'C' " '.
Confident

- ®
We deliver insights and solutions with clarity
I I and authority. Our confidence comes from
deep expertise and proven results, not from
arrogance or overstatement.

From our Design Principles, our Tone of Voice is born. These four characteristics Insig htfl.ll
define how We talk, wherever We are, with the degree to which they do so
changing based on platform and audience. We dig deep into the data, uncovering

actionable insights that drive meaningful
results. Our voice reflects understanding,
clarity, and a practical focus.

Approachable

We are collaborative partners, always
accessible and ready to help. Our tone is
welcoming and empathetic, building trust
without sacrificing professionalism.




2.2 Characteristics | Visionary

Visionary

Dos:

1. Leucine empowers businesses to set new benchmarks in
pharmaceutical operations, creating a future of smarter compliance.

2. Our platform anticipates the challenges of tomorrow, delivering
solutions that prepare you for what's next.

3. Imagine a world where compliance isn't just a task but a strategic
advantage—Leucine makes that possible.

Don'ts:

1. Our platform guarantees a flawless future in compliance without effort.

2. Leucine will transform every part of your business overnight—just let
us handle everything.

3. Forget about the present—our solutions only focus on the future.
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We can be bold but
not unrealistic.

We can be innovative
but not overly
abstract.

We can be forward-
thinking but not
disconnected from
current needs.



2.2 Characteristics | Confident

Confident

Dos:
1. Leucine simplifies complex processes, transforming them into

actionable insights with measurable outcomes.

2. Our proven expertise ensures every solution is tailored to your needs,
driving real operational improvements.

3. Backed by years of industry success, our platform is designed to
deliver excellence at every step.

Don'ts:

1. Our solution is the only viable choice for compliance management.

2. We've cracked the ultimate code for compliance—no one else comes
close.

3. Trust us; you don't need to worry about the details.
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We can be
authoritative
but not rigid.

We can be strong
but not dismissive.

We b e Se | f—
assured but not
boastful.



2.2 Characteristics | Insightful

Insightful

Dos:

1. Our analytics reveal inefficiencies in real time, helping you optimize
operations for long-term success.

2. We translate complex data into actionable recommendations, ensuring
your compliance remains robust and effective.

3. By leveraging historical trends, we predict future compliance risks and
provide proactive strategies to address them.

Don’ts:

1. Our analysis dives into countless data layers-don't worry, it's all very
technical.

2. The algorithm does everything. Just trust the machine.

3. Our reports overwhelm you with every possible data point, no matter its
relevance.
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We can be intelligent
but not inaccessible.

We can be precise but
not overwhelming.

We can be detailed
but not pedantic.



2.2 Characteristics | Approachable

Approachable

Dos:

1. We're here to simplify your compliance journey—let’'s solve these
challenges together.

2. Whether you're optimizing workflows or scaling operations, our team is
with you every step of the way.

3. Need help? Our experts are always ready to guide you toward success.

Don’ts:

1. It's easy—ijust figure it out using our platform.

2. We'll fix your problems, no questions asked, as long as you follow our
instructions.

3. Call us only if you've exhausted all other options—we're busy with
other clients.

18| Leucine Brand Guidelines

We can be clear but
not overly simplistic.

We can be supportive
but not overly casual.

We can be
conversational but
not unprofessional.
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Primary Examples

Before Brand Guidelines After Brand Guidelines

¥ " .
.\ Investigation Writer .\. Investigation Writer

Accelerate Insights, Accelerate Insights,
Elevate Compliance Elevate Compliance

Investigation Writer empowaers pharmaceutical companies to conduct thorough, compliant Investigation Writer empowers pharmaceutical companies to revolutionise the way they
investigations for out-of-specification results across product testing phases. By combining Al- approach out-of-specification investigations. By leveraging Al, it transforms complex, time-
driven guidance with regulatory expertise, it transforms complex investigations into streamlined, Cconsuming processes into audit-ready workflows. Designed to ensure compliance & operational

audit-ready processes that ensure quality and compliance. excellence, Investigation Writer sets a new standard in pharma quality management.



VISUAL IDENTITY

The visual framework operates on principles of modularity and scalability, where atomic design elements combine
to create sophisticated yet accessible interfaces. These fundamental elements work in concert to transform
dense pharmaceutical data into digestible, actionable insights. Every choice is measured against accessibility
standards, ensuring our interfaces remain both visually striking and functionally inclusive. The interplay of visual
elements develops depth and dimension, guiding users through complex workflows with visual clarity.

Our visual identity embodies intelligent transformation through precision, innovation, and strategic perception.

Each element is purposefully designed to reflect our position as pioneers in pharmaceutical operations while
maintaining professional authority and approachability.




Visual Identity

The inspiration from the logo comes
from 2 places; firstly the Leucine
molecule whose inherent nature is to
help digest the amino acids and
vitamins into absorbable form,
secondly as an indicator of the
Letters L (signified for Leucine) and
Al (signifier for Artificial Intelligence)
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The Logo Symbol
And Wordmark

The Leucine logo

1 THE LEUCINE LOGO
I [
k I
The Leucine logo consists of two elements; the Symbol and
the Word-mark It's an instantly recognisable brand element
and should be represented consistently throughout our THE SYMBOL THE WORDMARK
product and marketing efforts. The logo should always try
to exist with the symbol and Wordmark together. In no way
should the logo be modified' distorted' or redrawn.

The Leucine Logo (For small use) 2 THE SMALL LEUCINE LOGO

Establishing a minimum size ensures that the impact and I. Leucine
legibility of the logo aren't compromised.

For smaller sizes we have optimized the kerning to increase

legibility. The Leucine logo should never be smaller than

100px x 27px in digital or 27mm x 7.5mm in print.*
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The Logo s A
Safe Space

discord Logo the following process should be applied:

eucine

To Ensure the right Breathing Space around teh I ' T -  —
X «

Step 1
Pick the Letter 'u’

Step 2

Duplicate it and rotate it 90 degrees, then place it on
the vertical edges of the tallest Letter ‘L', and in the
natural state, place it next to the outside facing edge
of the symbol and the Letter ‘e’

Step 3
one X unit distance to be maintained between symbol
and the Word-mark, where x = u




3.1 The Leucine logo | Logo Placement

Logo
Placement

When it comes to logo placement, we have a few options
listed on this page Whenever possible, place the logo
centered in the left side of the layout. However, you might
sometimes need to give the rest of the content more space,
thus move the logo elsewhere. In this scenario, here are a
few examples on how to work with it.

Usage Hierarchy

1. Portrait
Our default option would be to place our logo in top-
centre of the layout.

2. Landscape
When working with a key visual and text on landscape
layouts, we prefer to place our logo in the Top-left
corner of the layout.

3. Landscape-wide
When working with extra wide landscape layouts, we

prefer to place our logo to the left, vertically top alligned.

I, Leucine
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& Leucine

. Leucine
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The Symbol @
Usages

We use our Symbol as a standalone brand element, as well as
part of the logo. By doing so, it creates a strong and distinctive
brand symbol. Symbol should be used as the reduced form of
our logo in tight spaces. Using it associated with Blue, our
primary brand color, should always be the favourite option. For
any other use cases, a monochrome version is allowed to.

Usage Hierarchy

1. White Symbol on a Black Background with Blue Dot
Preferred option

2. White Symbol on Blue Background
To be used when option one is not working out

3. Black symbol on White Background
Whenever incorporating Blue is not an option, our preferred
option is a Black version of Symbol on a black background

4. Blue Symbol on white Background
When black on white is unavailable our preferred option is a
Blue version of Symbol on a White background
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1 /o

The Wordmark . p
Usage Leucine Leucine

We Prefer to use our logo with Symbol included.
However, some use cases will steer you towards \\-
the sole use of the wordmark For example, this may —
happen when Symbol is used elsewhere in the

layout Here are Two ways of using our wordmark:

Usage Hierarchy

1. White wordmark on a Blue background
Preferred Option

2. Blue wordmark on a white background Le u Ci n e Le u C i n e

To be used when option one is not working out




3.1 The Leucine logo | Logo Misuse

Logo
Misuse

We Prefer to use our logo with Symbol included.
However, some use cases will steer you towards
the sole use of the wordmark. Here are ways of not
using our wordmark:

Refrain from applying visual effects, such as
mirrored effects and drop shadow.

Do not rearrange the logo elements.
Do not alter or change typeface.
Do not stretch or condense.

Refrain from using gradient, overlays or other
color effects.

Do not change the color of the logo.
Do not rotate the logo in any direction

27| Leucine Brand Guidelines




Visual Identity

The success of this visual identity lies in
balancing elements, the color palette
defines a crucial part of such. The
thematic of which is to ensure proper
communication, professional credibility
and supporting strategic goals.

Representative division of this element
to focus on difference, hierarchy and
placement to communicate innovation
through intelligent usage.
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Primary
Colour Palette

Primary brand color are chosen based on their
ability for representing authority and expertise.
Used for key Ul elements and primary content in
a manner they conveys trust, professionalism,
and depth. The usage of the colors need to

anchors the visual system with stability. LEUCine Blue

Primary Color

HEX 020202
RGB 2,2, 2
CMYK 0,0,0,0.99




3.2 Color Palette | Secondary Palette

Secondary
Colour Palette

Secondary brand color signifying innovation. Used
for interactive elements and highlights and
represents technological advancement. In support
to the primary palette the secondary colors work in
sync to brings energy and forward momentum and
balances the primary palette.

Accent Colors develop a micro systematic

ecosystem with the primary and secondary palette.

Their usage lies within (apart from providing
contrast) supporting text and interface elements,
creating hierarchy in information design and
enhances readability. Used sparingly for maximum
impact.

HEX OOESFF

RGB 0, 229, 255
CMYK 1.0, 0.1,
00, 00

HEX 1C1E26
RGB 28, 30, 38
CMYK 0.26, 210.0,
00, 0.85

HEX FAFG6F9

RGE 244, 246, 249
CMYK 0.02,10.0
0.0, 0.02

HEX B2FF59

RGB 17825589
CMYK 0.3, 00,
0.65, 00
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I’f’

HEX 1542B2
RGB 21, 66, 178
CMYK 0.88, 0.63
00, 0.30

HEX 9C27FF
RGB 156, 39, 255

CMYK 0.39. 850,
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Usage Colour
Pairings To Avoid

Here are color pairings to avoid when creating layouts.

These colors don’t work well when text is applied on
top of them. These pairing might extend on the
premise that they make legibility and communication
more difficult and make the brand more unevolved in
connecting.
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Suggested
Color Pairing

Here is a collection of suggested color
pairings. These colors work well when
used in combination and provide enough
contrast for the reader.
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Usage Suggested
Colour Gradients

Here are color pairings and graduations one can opt
for while deciding for leucine.

These colors gradients and combinations should work
well when text is applied on top of them. Many color
gradients can be derived from the selected range of
primary colors in our palette but keeping in mind the
usage of gradients as purely narrative in nature that
aim for a cohesive layout is the goal.




Visual Identity

Typography

A highly legible system font optimized for screen readability and
interface design. The typography system should balance
concreate design with functional precision, creating a cohesive
visual language that supports our Strategic Innovator positioning.

The typography requirements framework ensures our typeface
choices support and enhance our Strategic Innovator TOV while
meeting practical needs for both digital and print applications.

All font choices should maintain credibility across applications and
support visual ease for complex technical content or data-heavy
environments. Incorporating the key aspects should project
confidence through form while linearly balancing connectivity.
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Display = i eta Font

Typeface

Abcdefghijklmnopqrstuvwxyz 1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

Our typography consists of two font
families, Pieta and Inter.

Pieta is our primary typeface. Pieta is a
wide sans type family inspired by old
typeface lettering from Netherlands,
with a more contemporary design.

Pieta Font Family was designed by Nico
Inosanto and published by Type Dynamic

L eucine
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Accelerate Insights,

Body Elevate Compliance
Typeface

Investigation Writer empowers pharmaceutical companies to conduct thorough, compliant investigations

for out-of-specification results across product testing phases. By combining Al-driven guidance with

regulatory expertise, it transforms complex investigations into streamlined, audit-ready processes that
Inter is a variable font family carefully ensure quality and compliance.

crafted & designed for computer screens.

Inter features a tall x-height to aid in
readability of mixed-case and lower-case
text. Several OpenType features are
provided as well, like contextual alternates
that adjusts punctuation depending on the
shape of surrounding glyphs, slashed zero
for when you need to disambiguate "0" from

"0" tabular numbers, etc. The Inter project is

led by Rasmus Andersson, a Swedish Abcdefghijkimnopqrstuvwxyz 1234567890

maker—of-software living in San Francisco.

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890




3.3 Typography | Typeface Size Relationship

Typeface Size
Relationship

This type scale system ensures consistent
and harmonious text relationships across all
Leucine digital products while maintaining
readability and hierarchy. The scale is built
on mathematical relationships that create
visual harmony while ensuring practical
application in interface design.

Heading

Inter Semi-Bold

Sub-Heading

Inter Medium

Subtext

Inter Medium

Subtext

Inter Regular
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Heading

FPieta Bold

Sub-Heading

Fieta Medium

Subtext

Inter Regular



Visual Identity

This margin and grid system ensures
consistency and precision across all
Leucine digital products while
maintaining flexibility for various
content types and screen sizes.

These implementations demonstrate
how our grid system adapts across
different contexts while maintaining
consistency and precision.
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3.4 Grids & Layout | Margin Construction

Margin
Construction

Desktop (21440px)

- Outer Margin: 150px

- Inner Padding: (Multiples of 8) px
- Section Spacing: 64px

Tablet (768px - 1439px)
- Quter Margin: 150px
- Inner Padding: 32px
- Section Spacing: 48px

Mobile (320px - 767px)
- Quter Margin: 24px
- Inner Padding: 16px
- Section Spacing: 48px

Desktop
=1440px

tablet Phone
Medium Extra small
= /68px >320px

8 Columns 6 columns

39|
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12 columns
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Sq u a re Layo Ut &. Leucine f. Leucine

The square layout system for Leucine is built on Heading JUStIn
principles of visual harmony and functional _ AIEXa nd er Bayd
precision. At its core, the system uses the square as Heading

a foundational element - a perfect geometric form Investigator

that embodies balance while providing a structured

framework for content organization. This geometric

precision aligns with our Strategic Innovator

positioning, where each design decision serves

both aesthetic and functional purposes.

T Ui b P 1
felatracker.ad Swipe tolsam —3
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: fies, QOur illustration style is bold, elevated, and dimensional,
- oW heavily defined by the use of geometrical inclination
and perspective. It was created to distinctly capture
- ] & the Leucine brand and is used across a range of
communications as well as within our product. Please
I s u a I z a I o n refer to our lllustration Guidelines for specific notes on

composition, style and use.




3.5 Visualization | Channels of Brand Usage
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4. Leucine

Register for

Al bootcamp Vivek Gera

CEO

vivek.gera@leucinetech.com
+1-(650)-2786278
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4. Leucine

Janam Shah
Design and Growth Lead

janam.shah@leucinetech.com ,...
+91 9167006006 N
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